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  Job ID 
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  5月 05, 2026  

  
  Morocco  

  
  

  摘要  

The Brand Manager is a strategic leader responsible for defining and executing brand strategy across
Morocco, Tunisia, and Algeria, in alignment with global and regional marketing directives. The role
drives brand growth, market share, and customer engagement through innovative, compliant
marketing initiatives.
The Brand Manager leads and oversees end to end new product launches, including launch strategy
development, cross functional coordination, execution planning, and post launch performance
tracking, ensuring timely, impactful, and consistent market entry. Acting as the brand team leader, the
role ensures consistency, relevance, and excellence across all brand touchpoints.

  

  About the Role  

Key Responsibilities

Strategic Leadership & Brand Stewardship
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Define and champion the brand vision, positioning, and strategic roadmap for the MTA cluster
(Morocco, Tunisia, and Algeria), including pipeline assets and upcoming launches
Lead cross�functional Brand Teams, ensuring integrated planning, launch preparedness, and
consistent execution across all channels
Identify portfolio opportunities, pipeline potential, and unmet medical needs, driving new
product launch strategies, lifecycle planning, and corrective action plans to sustain long�term
growth

Marketing Excellence & Operational Execution

Develop and execute robust tactical plans, end�to�end launch strategies, and omnichannel
campaigns that are customer�centric and fully compliant with internal SOPs and Code of
Conduct guidelines
Lead pre�launch, launch, and post�launch activities, including positioning, messaging,
promotional material development, field force enablement, and launch performance reviews
Monitor brand and launch performance through KPIs, market analytics, and customer
feedback; proactively adjust strategies to optimize outcomes across the MTA cluster
Manage brand and launch budgets and forecasts with a focus on efficiency, impact, and
return on investment

Customer & Market Insights

Engage with HCPs and KOLs to generate actionable insights that inform launch positioning,
value propositions, and go�to�market strategies for Morocco, Tunisia, and Algeria
Tailor launch and in�market messages according to patient segment needs, addressing
clinical priorities, disease burden, and treatment pathways across MTA
Build strategic partnerships with key institutions and stakeholders to support successful
product adoption and launch penetration

Cross�Functional Collaboration & Launch Readiness

Collaborate closely with Medical Affairs, Market Access, Regulatory, Sales, Supply Chain,
and Global Marketing to ensure launch readiness and flawless execution
Lead Integrated Brand Planning and Launch Excellence processes, ensuring alignment on
timelines, objectives, risks, and mitigation plans
Localize global and regional launch strategies and materials to reflect market dynamics,
access conditions, and customer expectations across MTA

Key Performance Indicators

Market share evolution, competitive positioning, and new product launch performance
Quality and timeliness of launch execution and strategic/tactical plans
Compliance with internal, regulatory, and ethical standards
Effectiveness of cross�functional collaboration and stakeholder engagement

Minimum Requirements

Experience

Minimum of 4 years of hands�on experience in pharmaceutical marketing, with a proven track
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record in leading or supporting successful product launches and brand lifecycle management
in innovative or specialty therapies
Experience leading cross�functional teams and managing complex launch projects in matrix
environments

Skills

Strategic marketing, launch excellence, and lifecycle management expertise
Strong analytical, forecasting, and decision�making capabilities
Digital fluency and omnichannel campaign execution
Influencing, negotiation, and stakeholder management skills
Agility, resilience, and operational excellence

Knowledge

Deep understanding of the healthcare ecosystem, product launch pathways, therapeutic
areas, and patient journeys
Strong familiarity with regulatory frameworks, compliance standards, pricing, and market
access considerations

Languages

Fluency in English & French

  

Why Novartis: Helping people with disease and their families takes more than innovative science. It
takes a community of smart, passionate people like you. Collaborating, supporting and inspiring each
other. Combining to achieve breakthroughs that change patients’ lives. Ready to create a brighter
future together? https://www.novartis.com/about/strategy/people-and-culture

Benefits and Rewards: Learn about all the ways we’ll help you thrive personally and professionally.
Read our handbook (PDF 30 MB)

  
  部门 
  International  

  Business Unit 
  General Management  
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https://www.novartis.com/about/strategy/people-and-culture
https://www.novartis.com/sites/novartis_com/files/novartis-life-handbook.pdf


  地点 
  Morocco  

  站点 
  Casablanca  

  Company / Legal Entity 
  MA03 (FCRS = MA003) Novartis Pharma Maroc SA  

  Functional Area 
  Marketing  

  Job Type 
  Full time  

  Employment Type 
  Regular  

  Shift Work 
  No  

  
  
  var config = { targetId: "kaltura_player_69fb1d0930b30355388976", provider: { widgetId:
"1_0m7rm1pm", partnerId: "2076321", uiConfId: "55802022" }, playback: { autoplay: false, autopause:
false, allowMutedAutoPlay: false, loop: false }, sources: { options: {}, startTime: 0 }, plugins: {},
sources: { options: {}, startTime: 0 }, ui: { showCCButton: false, settings: { showQualityMenu: true,
showSpeedMenu: false }, css : "/modules/custom/arctic_nc_kaltura_addon/css/kaltura_video.css",
components: { fullscreen: { disableDoubleClick: false } }, uiComponents: [ { presets: ['Playback',
'Live'], area: 'BottomBarRightControls', replaceComponent: 'Fullscreen', get:
KalturaPlayer.ui.components.Remove } ] } }; // Check and add plugins only if they exist if
(KalturaPlayer.plugins["download"]) { config.plugins.download = { disable: true }; } if
(KalturaPlayer.plugins["transcript"]) { config.plugins["playkit-js-transcript"] = { position: "right", //
Default: bottom;('left', 'right', 'top', 'bottom') to enable transcript. expandMode: "over", // Default:
alongside;('alongside', 'hidden', 'over') expandOnFirstPlay: false, showTime: true, downloadDisabled:
false, printDisabled: false, disable: true }; } if (KalturaPlayer.plugins["preventSeek"]) {
config.plugins.preventSeek = { preventSeekForward: false, preventSeek: false }; }
config.plugins.floating = { disable: true }; if (KalturaPlayer.plugins["navigation"]) {
config.plugins.navigation = { position: "right", expandMode: "over", expandOnFirstPlay: false, visible:
false }; } if (KalturaPlayer.plugins["hotspots"]) { config.plugins['playkit-js-hotspots'] = { disable: true }; }
if (KalturaPlayer.plugins["moderation"]) { config.plugins['playkit-js-moderation'] = { disable: true }; } if
(KalturaPlayer.plugins["info"]) { config.plugins['playkit-js-info'] = { disable: true }; } if
(KalturaPlayer.plugins["share"]) { config.plugins.share = { disable: true }; } config.ui.uiComponents =
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[]; if (KalturaPlayer.plugins["googleAnalytics"]) { config.plugins.googleTagManager = {};
config.plugins.googleTagManager.customEventsTracking = {};
config.plugins.googleTagManager.containerId = 'GTM-57RJQ5';
config.plugins.googleTagManager.customEventsTracking.custom = [];
config.plugins.googleTagManager.customEventsTracking = { preset: { coreEvents: true, UIEvents:
false, playlistEvents: false, castEvents: false } }; } 
  

try { var kalturaPlayer = KalturaPlayer.setup(config); // Add the player to the global array. if (typeof
kalturaPlayerVideos !== 'undefined') { kalturaPlayerVideos.push(kalturaPlayer); } else { var
kalturaPlayerVideos = []; kalturaPlayerVideos.push(kalturaPlayer); } // Load the Player for other
media. kalturaPlayer.loadMedia({entryId: "1_dgfvmafo"}); } catch (e) { console.error(e.message) }  
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